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INTRODUCTION
Hypertension affects about 20% o f the population in developed countries (Wirth, 1989), being one o f the most important risk factori® 
heart diseases and cerebral hemorrhages (Kerr and Nichman, 1986). There are some studies where a link between sodium intake ^  
hypertension have been made (Tobian, 1979) suggesting that sodium consumption should be reduced. In general, consumers seem to & 
concern about the nocive effect that a high level o f sodium in their diet could have (Lynch, 1987). In Spain meat products representa11 
important part o f the total sodium intake (20-30%) as a result o f their large consumption (Anonymous, 1995). The reduction o f ttll> 
amount of sodium in these products is possible from a technological and sensorial point o f view (Gou et al., 1996). However, a li«*6 
information exist about consumer ideas and feelings towards low salt meat products. The aim of this study is to examine consumé 
attitudes towards meat products with a lower sodium content using the Theory o f Planned Behaviour o f Ajzen (Ajzen, 1991).

METHODOLOGY
A 45 items questionnaire was elaborated following the Theory o f Planned Behaviour proposed by Ajzen (Ajzen, 1991). ^  
questionnaire was made up o f the following components: 2 items about behavioural intention, 5 questions on attitude, 1 question ab°ut 
subjective norm, 4 items on normative beliefs and their corresponding questions on motivation to comply with them, 3 items abo*1 
perceived control, and finally 13 beliefs and their evaluation. Salient behavioural beliefs were obtained from a previous q u es tion !^  
filled in by 102 consumers from different socio-demographic characteristics. In this questionnaire consumers should list the advantage 
and disadvantages of consuming meat products with low sodium content. Normative beliefs were obtained from a previous experiei** 
(Guerrero et a l, 1998).
The final questionnaire was filled in at home by 392 consumers from the internal panel o f IRTA consumers. In order to analyze the da13 
obtained all the items were scored from -3 to +3 with +3 representing a positive attitude towards low salt meat products. The otM 
exception were the motivational items which were scored 1 to 7 as suggested by Ajzen and Fishbein (1980).
Data were analyzed using the ANOVA, CORR, REG, and FACTOR procedures from SAS Statistical package (SAS, 1987).

RESULTS AND DISCUSSION
The analysis o f variance shows a clear consumer segmentation in four components o f the model, the sex of the consumers being tl,e 
most important aspect. The importance o f consumer’s sex on attitude has also pointed out in several studies (Shepherd 1988a, Dennis011 
and Sheperd, 1995). Table 1 shows the mean values for those components where a significant socio-demographic segmentation 'vaS 
detected. In general, women had a more positive attitude and stronger ideas about low salt meat products than men. They also showed * 
higher perceived control on the behaviour, perhaps due to the fact that in Spain food shopping is still mainly done by women.
The Cronbach Alpha Coefficient (Cronbach, 1951) ranged from 0.89 for the behavioural intention to 0.56 for the beliefs x evalúa«011 
items. In general, these values show a good internal consistency. The lowest value obtained for the beliefs x evaluation do not represeIlt 
a serious problem as stated by Sheperd (1988b) because people may hold beliefs which are not totally consistent. Factor analysis on ^  
beliefs x evaluation confirm the non-unitary structure o f this component o f the model. Seven important different factors were detected- 
the health and the taste related ones being those which explain the highest percentage o f total variation.
The final model (Figure 1) showed a good predictor capacity (60%). The inclusion in the model o f the indirect measures for the a t t i ^  
and for the subjective norm (Mesters and Oostveen, 1994) improved slightly the explanation of the behavioural intention (63%). ^  
tact could be due to the biased measure o f attitude (Shepherd, 1988a) since it was evaluated using terms related with health and taSt¿ 
(beneficial, good, etc.,). The most important aspect in predicting consumers behavioural intention was the attitude. Subjective norm 
had significant effect in intention which point out the importance o f the other people in the consumers behaviour. The signifi0®11, 
improvement made by the perceived control shows that the behavioural intention was not totally under a person’s control (Sparks ^  
Shepherd, 1992). In general the Theory of Planned Behaviour was efficient to predict the behavioural intention, although it should 
in mind that these results must be confirmed regarding real consumer’s behaviour.
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Table 1, Mean values for different components o f the model regarding the effect of the socio-demographic variables studied.
Socio-demographic variabley_____________________________

Sex Smoking__________ ____________ Education

Variable Men
(197)

Women
(195)

Yes
(113)

No
(279)

Basic
(87)

Further
(104)

High
(201)

X SD X SD X SD X SD X SD X SD X SD

Attitude 2.7 4.90 4.1 4.75
Perceived control 2.4 3.34 3.0 3.15
° eliefs x evaluation 15.8 15.19 19.3 15.31 14.8 15.14 18.5 15.31 ~ «h A1b 1 cn
-Objective norm______________________________ _____________________________

■ °nly those components where a significant effect (p<0.05) was detected are shown. 
a'h: mean values with different letters are significantly different (p<0.05).

Figure 1. Final model obtained using the Theory of Planned Behaviour

"  :p  <0.001
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